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Connection with purpose. Visibility with meaning.
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NIAGARA FALLS MARRIOTT ON THE FALLS
May 27-28, 2027  |  Niagara Falls Marriott on the Falls
A curated Canadian community for learning professionals



CANADIAN LEARNING CONFERENCE 2027
[bookmark: _heading=h.cpawrxbnib60]Welcome to the community
	Innovation. Intimacy. Impact.

At the Canadian Learning Conference, the strongest business relationships are not built on badge scans. They are built through trust, useful conversations, and a shared commitment to better learning.

Join a community, not a trade show.
Canadian Learning Conference brings practitioners, leaders, and solution providers together in a collaborative retreat atmosphere. Sponsors learn alongside attendees, contribute to the experience, and build relationships in the conference's natural rhythm.
	ATTENDEE SNAPSHOT

~250
engaged practitioners and leaders

4
sectors: corporate, government, academic, and non-profit

High
return attendance and relationship continuity


[bookmark: _heading=h.v2pg1pepbexx]The two-day Canadian Learning Conference experience
	WORKSHOP DAY | THURSDAY, MAY 27
	CONFERENCE DAY | FRIDAY, MAY 28

	Day-long, Deep-dive workshops, relaxed setup and networking, followed by the Pre-Conference Mixer. Sponsor workshop access is not included.
	Keynote, concurrent sessions, meals, Sponsor hub activity, and intentionally timed networking breaks.


[bookmark: _heading=h.nbqljaday837]Who you will meet
	· Executives and learning leaders
	· LMS administrators

	· Instructional designers
	· Consultants and solution buyers

	· Learning technologists
	· Public, private, academic, and non-profit teams





WHY SPONSOR WITH CANADIAN LEARNING CONFERENCE
[bookmark: _heading=h.1zsgxmlmqzk5]The boutique difference
Large expos optimize for traffic. Canadian Learning Conference is designed for access. Our deliberately limited Sponsor community places your organization inside a focused two-day experience with approximately 250 learning professionals and leaders. You gain more room to be noticed, more time for useful conversations, and a better chance of being remembered after the event.
	01  Be visible without the noise
Stand out in a deliberately limited Sponsor community. With fewer competing brands, attendees have more time to notice who you are and understand what you offer.
	02  Build relationships that compound
Return to a community with strong continuity. Repeated conversations across two days, and from year to year, turn introductions into trusted relationships.

	03  Talk with the people who build
Meet practitioners and leaders shaping learning strategy, platforms, design, accessibility, and adoption across corporate, government, academic, and non-profit settings.
	04  Stay in the flow
The Sponsor hub, meals, coffee, and networking are built into the conference experience, so conversations happen naturally instead of being forced into a brief exhibit window.

	05  Create multiple touchpoints
Build recognition before, during, and after the event through email, social media, stage moments, session visibility, onsite activations, and post-event follow-up.
	06  Support the community
Show that your organization contributes to better learning. Useful resources, inclusive experiences, and thoughtful participation earn more attention than a sales pitch alone.


At Canadian Learning Conference, visibility is only the starting point. The real value is sustained access, repeated recognition, and credible participation in a focused Canadian learning community.



SPONSORSHIP OPTIONS AT A GLANCE
[bookmark: _heading=h.sa4ht7rynz6d]Choose your role at a glance
Compare each role, investment, and benefit in one place. Choose the option that best matches your goals for leadership, engagement, experience, or community visibility.
	BENEFIT
	SUPPORTER
	OFFICIAL SUPPLIER
	PREMIER SPONSOR
	LEAD SPONSOR

	Role
	Community
	Experience
	Engagement
	Leadership

	Core value
	Affordable visibility
	Branded attendee touchpoint
	Strong onsite presence
	Premium leadership

	Investment
	$1,250
	$2,500-$4,000
	$4,500
	$9,500

	Availability
	Limited
	Category-based
	3-4
	1 exclusive

	Website recognition
	Yes
	Yes
	Enhanced
	Premium

	Social recognition
	Shared
	Category-specific
	Featured
	Dedicated

	Event signage
	Group
	At activation
	Prominent
	Premium

	Exhibit presence
	No
	No
	6-ft table
	Double footprint

	Sponsor passes
	1 Conference Day pass
	2 Conference Day passes
	4 passes (Mixer + Conference Day)*
	4 passes (Mixer + Conference Day)*

	Pre-Conference Mixer
	No
	Mixer Host only
	Included
	Included

	Networking game
	No
	No
	Included
	Premier placement

	Session introduction
	No
	No
	Included
	Major moment

	Category exclusivity
	No
	Yes
	No
	Top-tier exclusivity

	First right of renewal
	No
	Category
	No
	Yes



*Full sponsor access includes the Pre-Conference Mixer and all of Conference Day. Workshops not included.


EXCLUSIVE TOP SPONSORSHIP
[bookmark: _heading=h.b0t56ltsqvei]Lead Sponsor
	LEADERSHIP
	$9,500
CAD + HST  |  1 opportunity


[bookmark: _heading=h.nfhj6ie14vz1]One organization. Unmistakable presence
For an organization ready to demonstrate leadership, contribute thought value, and become the conference's most visible Sponsor. Best suited to learning platforms, enterprise solution providers, consulting firms, and organizations seeking a category-leading position.
	WHAT YOU GAIN

Exclusive top-tier status, repeated brand exposure, thought-leadership credibility, and direct access to a highly engaged learning community.
	INCLUDED BENEFITS
· Exclusive recognition as the Canadian Learning Conference 2027 Lead Sponsor
· Premium logo placement across website, signage, event slides, and attendee communications
· Dedicated social announcement and website organization profile
· Deliver an exclusive 5-minute opening address to welcome attendees and show your support for the learning community.
· Premium double exhibit footprint in the community hub


[bookmark: _heading=h.z3kjoxc8gsxz]Access and engagement
· Four sponsor passes: the Pre-Conference Mixer and the full Conference Day
· Premier networking-game placement and featured prize opportunity
· Opportunity to provide attendee swag, marketing materials, or a practical resource
· Verbal recognition in opening and closing remarks
· Recognition in the Know Before You Go email and post-event thank-you
· First right of renewal for the Canadian Learning Conference 2028 Lead Sponsor opportunity



HIGH VISIBILITY ON-SITE SPONSORSHIP
[bookmark: _heading=h.yrw6v6mwgd7r]Premier Sponsor
	ENGAGEMENT
	$4,500
CAD + HST  |  3-4 opportunities


[bookmark: _heading=h.lp9ztl709kyy]Be present. Start better conversations
Designed for organizations that want strong brand recognition and genuine attendee engagement without taking the exclusive top position.
	WHAT YOU GAIN

A strong balance of onsite presence, warm visibility, access to attendees, and natural opportunities to build pipeline and strengthen relationships.
	INCLUDED BENEFITS
· Recognition as a Canadian Learning Conference 2027 Premier Sponsor
· Logo on the Canadian Learning Conference website, event signage, Sponsor slides, and selected attendee communications
· One 6-foot exhibit table in the main community hub
· Four sponsor passes: the Pre-Conference Mixer and the full Conference Day
· A 3–5 minute introduction before a concurrent session
· Inclusion in the networking game to encourage attendee visits
· Pre-event social media recognition and Know Before You Go inclusion
· Opportunity to provide swag or marketing materials
· Group recognition during opening and closing remarks


[bookmark: _heading=h.a1vg1i6lr4kq]Sponsor value
	Visibility
Repeated exposure before and during the event.
	Access
Four passes and a central place in the Sponsor hub.
	Conversation
A warm session introduction and networking-game traffic.



Best for: Organizations that want a strong on-site presence, real conversations with attendees, and a credible connection to the learning program.



CATEGORY-BASED ATTENDEE EXPERIENCE
[bookmark: _heading=h.pur9gae5kg60]Official Supplier Sponsor
	EXPERIENCE
	$2,500-$4,000
CAD + HST  |  category-based


[bookmark: _heading=h.u2jt22pwiliz]Become the name behind a memorable moment
Official Suppliers connect their brand to a specific service, feature, or attendee touchpoint. Each category is exclusive, creating a clearer memory hook than generic logo placement.
	Category
	Price**
	What the category includes
	Investment benefit

	Pre-Conference Mixer Host
	$4,000 
	Exclusive “Mixer presented by” recognition; logo on mixer signage and communications; opportunity to provide an approved activation, prize, or resource; two Mixer admissions; two Conference Day passes*
	Positions the Sponsor at the centre of signature relationship-building event

	Official Conference Lunch Sponsor
	$4,000 
	Exclusive lunch naming recognition; logo on lunch signage and slides; verbal recognition before lunch; opportunity to place an approved branded resource at tables; two Conference Day passes*
	Provides broad exposure during a shared experience attended by the Conference audience

	Official Conference Technology Sponsor
	$3,500 
	Exclusive technology category recognition; logo on relevant signage and slides; recognition in selected attendee communications; custom Wi-Fi network name or password featuring your organization’s name; two Conference Day passes*
	Associates the Sponsor with a reliable, modern, and well-connected conference experience

	Official Lanyard Sponsor
	$3,500
	Exclusive lanyard recognition; Sponsor logo on attendee lanyards, subject to design approval; website and social recognition; two Conference Day passes*
	Delivers repeated brand exposure throughout the conference

	Refreshments Sponsor
	$2,500 
	Exclusive recognition for the conference refreshment breaks; logo on nearby signage and relevant communications; opportunity to provide approved branded materials; two Conference Day passes*
	Connects the Sponsor with a useful, high-traffic networking moment

	Spark Investment
	$500 
	A flexible way to add new ideas and benefits to the conference experience. 
	Lets you bring new ideas to the conference 


*Conference Day pass: valid for all Conference Day sessions and activities. Workshops not included. 
** All investments are in Canadian dollars and subject to HST. 
[bookmark: _heading=h.aqrp2k5xs19q]Core benefits
· Exclusive naming within the selected category
· Logo placement tied to the sponsored feature
· Website, social, and relevant attendee communication recognition
· Two Conference Day passes
· First right of renewal for your category
· Option to provide branded materials or attendee resources
· Lanyard production costs are additional.
[bookmark: _heading=h.yquzd2as6wnv]
[bookmark: _heading=h.lnczlik2i7wh]Supporter
	COMMUNITY
	$1,250
CAD + HST  |  limited availability


[bookmark: _heading=h.x1nh50rkor7z]Be visible. Show support. Stay connected
A low-friction option for organizations that want to support Canada's learning community without a booth or significant on-site commitment.
	WHAT YOU GAIN

Affordable recognition, community goodwill, and a smart way to test fit with the Canadian Learning Conference audience.
	INCLUDED BENEFITS
· Recognition as a Canadian Learning Conference 2027 Supporter
· Logo placement on the Canadian Learning Conference website
· Logo on the supporter recognition slide
· Shared social media thank-you recognition
· Opportunity to include swag, a discount code, or marketing materials
· Opportunity to provide one digital resource or attendee offer
· Recognition in the post-event thank-you communication
· Includes Conference Day access and full attendee participation


[bookmark: _heading=h.nsibygdvhc8w]A good fit for
	Independent consultants
Maintain visibility with peers and potential clients.
	New to CLC
Get to know the community at a manageable investment.
	Community organizations
Show alignment and support without a commercial booth.


Your organization is recognized as part of the community, with enough visibility to stay on the radar and build toward a future Sponsorship.
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INSTRUCTIONS
Please review and complete this agreement. It outlines the terms and conditions that apply to all Sponsors of the 2027 Canadian Learning Conference. Email the signed agreement to sponsors@canadianlearning.ca.

PAYMENT INFORMATION
1. All Sponsorship payments must be completed through the Canadian Learning Conference registration site.
2. Full payment of the Sponsor fee is required with the completed Sponsorship Agreement.
3. Questions may be directed to the Co-Directors of Sponsorship at sponsors@canadianlearning.ca.

CONFERENCE SCHEDULE
	
	WORKSHOP DAY
	CONFERENCE DAY

	Date
	Thursday, May 27, 2027
	Friday, May 28, 2027

	Location
	Niagara Falls Marriott on the Falls
6755 Fallsview Blvd, Niagara Falls, ON L2G 3W7
	Niagara Falls Marriott on the Falls
6755 Fallsview Blvd, Niagara Falls, ON L2G 3W7

	Experience
	Sponsor setup and networking, deep-dive workshops, and the Pre-Conference Mixer. Sponsor workshop access is not included.
	Keynote, concurrent sessions, meals, Sponsor hub activity, and intentionally timed networking breaks.

	Preliminary timing
	7:30 a.m. Sponsor arrival and setup
7:30–8:30 a.m. Registration
8:30 a.m.–4:30 p.m. Workshops
4:30–6:30 p.m. Pre-Conference Mixer
	7:00 a.m. Sponsor arrival and setup
7:30–8:30 a.m. Registration and breakfast
8:00–9:20 a.m. Keynote
9:40 a.m.–4:30 p.m. Concurrent sessions



Final arrival and program times will be confirmed before the conference.

SPONSOR ACCESS AND PASSES
	LEVEL
	ACCESS INCLUDED

	Lead Sponsor
	Four sponsor passes for the Pre-Conference Mixer and the full Conference Day. Workshops not included. Sponsor setup is available on Workshop Day.

	Premier Sponsor
	Four sponsor passes for the Pre-Conference Mixer and the full Conference Day. Workshops not included. Sponsor setup is available on Workshop Day.

	Official Supplier
	Two Conference Day passes. The Pre-Conference Mixer Host also receives two Mixer admissions. No exhibit table is included.

	Supporter
	One Conference Day pass. Workshops and the Pre-Conference Mixer are not included.








ORGANIZATION PROFILE AND MARKETING MATERIAL
Organization profile
Provide a brief organization profile of no more than 150 words. Canadian Learning Conference may use this content to promote your organization on the conference website, social media channels, and other Sponsor communications.
Example: About [Organization Name]. [Organization] is a [descriptor] that helps [target audience] by [primary benefit]. We support [result 1], [result 2], and [result 3]. Visit [URL].

Logo
Email your organization logo to sponsors@canadianlearning.ca. The logo may be used on the Canadian Learning Conference website, social media channels, event signage, slides, and Sponsor communications according to the selected Sponsorship level.
· High-resolution PNG format
· White and/or transparent background
· Include both full-colour and white versions when available

SHIPPING MARKETING AND BOOTH MATERIALS
Materials must arrive at the conference venue no earlier than May 24, 2027, and no later than May 26, 2027.
	SHIP TO
	DETAILS

	Event
	Canadian Learning Conference

	Contact
	Ivan Groe

	Venue contact
	TBD

	Address
	Niagara Falls Marriott on the Falls
6755 Fallsview Blvd
Niagara Falls, ON L2G 3W7



Shipping notes
· Write your organization name clearly on every box.
· Number multi-box shipments, for example: “1 of 2” and “2 of 2.”
· Mark boxes containing exhibit materials as “Booth.”
· Mark materials intended for attendee distribution as “Dist.”
The Sponsor is responsible for all shipping, handling, customs, storage, and return-shipping costs. Canadian Learning Conference and the venue are not responsible for lost, delayed, or damaged materials.



TERMS AND CONDITIONS
Agreement
This Sponsorship Agreement is between the Canadian Learning Conference and the organization identified in the Sign-off section, referred to in this agreement as the “Sponsor.”
Subletting or sharing exhibit space
A Sponsor may not sublet or share any portion of its exhibit space with another organization without prior written approval from Canadian Learning Conference.
Cancellation policy
Cancellation requests must be submitted in writing. Verbal cancellations will not be accepted. Written cancellations received on or before April 26, 2027, are refundable less a $300 administrative fee. After April 26, 2027, Sponsorship fees are non-refundable.
Payment
Full payment must accompany the completed Sponsorship Agreement. The Sponsor must be in good standing when payment is made. Payment will be processed through the Canadian Learning Conference registration site. Sponsorship benefits may be withheld until payment is received in full.
Conference advertising and promotion
The Sponsor authorizes Canadian Learning Conference to use its organization name, logo, profile, and approved marketing information on the Canadian Learning Conference website, social media channels, attendee communications, event signage, slides, and printed materials. Canadian Learning Conference may adjust supplied artwork to meet accessibility, sizing, and production requirements.
Sponsorship benefits
Sponsorships are sold on a first-come, first-served basis and are confirmed only after Canadian Learning Conference accepts the signed agreement and receives payment. Benefits are provided according to the 2027 Canadian Learning Conference Sponsorship Prospectus and the selected Sponsorship level. Category-based opportunities remain subject to availability.
Program participation
Session introductions, panel participation, and other program moments are subject to topic relevance, scheduling, speaker requirements, and final approval by Canadian Learning Conference. Sponsorship does not guarantee influence over editorial or program decisions.
Event changes
Canadian Learning Conference may make reasonable changes to the schedule, format, venue arrangements, or Sponsor benefits when required for operational, accessibility, safety, or program reasons. Canadian Learning Conference will communicate material changes as soon as practical.
Conduct and compliance
The Sponsor and its representatives must follow venue requirements, applicable laws, accessibility expectations, and Canadian Learning Conference participation guidance. Canadian Learning Conference may remove materials or activities that are unsafe, inaccessible, misleading, disruptive, or inconsistent with the conference experience.



SPONSORSHIP SELECTION
	SELECT
	SPONSORSHIP
	INVESTMENT*

	☐
	Lead Sponsor
	$9,500

	☐
	Premier Sponsor
	$4,500 

	☐
	Official Supplier: Pre-Conference Mixer Host
	$4,000 

	☐
	Official Supplier: Official Conference Lunch
	$4,000 

	☐
	Official Supplier: Official Conference Technology
	$3,500

	☐
	Official Supplier: Official Lanyard
	$3,500 

	☐
	Official Supplier: Refreshments
	$2,500 

	☐
	Supporter
	$1,250 

	☐
	Spark Investment: a flexible way to add new ideas and benefits to the conference. Details to be negotiated and approved with the Co-Directors of Sponsorship before signing. Number of Sparks: ____
	$500 each


*All investments are in Canadian dollars and subject to HST. 
SIGN-OFF
☐  I have read this Sponsorship Agreement and agree to the terms and conditions governing participation in the 2027 Canadian Learning Conference.
☐  I have sent, or will send, our organization logo and profile to sponsors@canadianlearning.ca.
☐  I have submitted, or will submit, the required payment through the Canadian Learning Conference registration site.
☐  I confirm that I am authorized to sign this agreement on behalf of the Sponsor.

SPONSOR INFORMATION
	ORGANIZATION LEGAL NAME
	WEBSITE

	 
	 

	MAIN CONTACT NAME
	MAIN CONTACT PHONE

	 
	 

	JOB TITLE
	EMAIL

	 
	 

	AUTHORIZED SIGNATURE
	DATE

	

	




Submit the completed agreement to sponsors@canadianlearning.ca. Sponsorship availability is secured only after the Canadian Learning Conference accepts the agreement and receives full payment.
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